—

How to Increase
organic traffic for
an e-commerce
website?

Inveon Insights
2022

inveon



https://www.inveon.com/

‘ How to increase organic traffic for an e-commerce website?

Having a site that ranks at the top of search engine
results is crucial for any business, especially those who
are in an e-commerce niche. E-Commerce businesses
have a higher risk of getting competitive and a failure in
performing well on search engines. So, search engine
optimization (SEQO) is a powerful and definitely a
necessary tool for any e-commerce business.

Let’s see why SEO is important for an e-commerce
store’s success and how it can be used to get more
visitors and sales.
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SEO, or search engine optimization, is the backbone of driving organic traffic to your e-commerce website.

However, SEO isn’t just limited to propelling sales on a particular platform—it can also enhance brand value
and help to build a solid reputation in the public’s eye.

Studies indicate that only 25% of the users visit the second page within the presented search results. So if

you want to scale the number of visits you are getting while also strengthening the brand position, it is
crucial to have a powerful SEO strategy in place.
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Best practices in improving
SEO performance:
Case Studies

E-commerce websites might be some of the most complex
websites to optimize in terms of SEO because they have a
vast number of aspects that need to be tuned in order to rank
well. For striving to bring an e-commerce website to the next
level by improving SEO, then several aspects including but not
limited to content quality, technical SEO, and link building

should be improved.
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To successfully improve those elements, specialists
build the right strategy among all these variables

and take the appropriate actions for your brand.
Just as the expert members of the Inveon
GrowthLab team optimize brands’ assets to
provide your brand with greater searchability and
visibility. Through technical optimization, content
optimization, new keyword and competition
analysis, website analysis, and supporting the

execution strategy, they create success stories
every day.

Inveon GrowthLab experts of SEO helped various
brands to optimize their e-commerce websites for
maximum organic search visibility, here are some

examples:
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>> Increasing conversion rate for clicks

For a fast-rising sports retailer's website, to increase impressions and click-through rates, search console
performance was analyzed, and detailed studies were conducted. It was aimed to increase the click and
impression values by optimizing the existing category pages according to search queries, and the following

steps were taken for this purpose:
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e According to the Search Console data, the queries
that gained impressions but did not gain or gained
significantly fewer clicks were determined.

e The performance before and after migration
periods were compared. Queries whose click-
through and impression rates decreased after the

migration were determined. In the 3-month period observed after these
actions, an 15% increase in clicks was
* For the queries determined from the above observed compared to the previous period.
methodologies, query-based optimizations were Performing detailed studies by targeting
made to the meta fields and SEO category queries with high impressions but low clicks
contents. effectively increased CTR.

e Also, in order to gain more clicks and impressions
from new search queries, new category pages

, were created. nvVeon
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>> On-page SEO improvements to boost performance

For an international home textile retailer, after the necessary
audits, both content and technical improvements were made

to reach higher rankings. After these audits; the following on-
page edits have been made:

e Broken links removed.

e High-size images optimized for page speed.

e User Generated URLs (UGU) disallowed with Robots.txt to
optimize crawl budget, prevented crawling of non-indexable

URLSs.
e The Cumulative Layout Shift (CLS) score improved.
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For technical improvements, structured data was added to the website. Our goal was to improve Googlebot's
understanding of website content. As a result, traffic increase was targeted through on-page SEO
optimizations like the meta title and description.
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In the 3-month period observed

after this detailed work, a 56%

increase in clicks was observed
compared to the previous period.
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>> Targeting non-branded
inquiries to tap into potential

In order to increase the SEO performance of a
leading global outdoor sportswear brand, a special
study was conducted to get traffic from non-
branded search queries. As inquiries such as
"women's coats” / "raincoat models” are more
diverse and have a higher search density, the
strategy formed accordingly.

Our main goal in targeting non-branded search
queries was to increase the clicks gained from
potential customers who did not decide on the
brand but decided on the product group needed.
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Our main goal in targeting non-branded search
queries was to increase the clicks gained from
potential customers who did not decide on the
brand but decided on the product group needed.

In the on-page SEO process we have carried out in

this regard;
e New category pages opened. In the 3-month period observed after the
e Technical errors determined after SEO audit actions, a 49% increase in click-through rate
fixed. and a 120% increase in impression rate were

e In accordance with search queries;

observed compared to the previous period.

o Meta fields of category pages are optimized.
o To gain traffic in different category-related
search queries, content enhancement has

been made to product listing pages.
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Experts you can trust

Search engine optimization done right can be the

difference between an OK e-commerce store and

a monster e-commerce store.

If you want to stay ahead of the competition in
today’'s hectic world of e-commerce, then you

need to keep investing in effective SEO.

It's a long-term strategy and it's definitely worth it. Inveon GrowthLab can provide you with a skilled team
that can get your e-commerce website back on top of search rankings, delivering targeted web traffic
and converting them into loyal customers who will bring you long-term increased revenvue.

With the comprehensive SEO strategies provided by Inveon GrowthLab, you’ll be able to reach new
customer bases, increase customer satisfaction, and boost sales across the board. Get in touch with our
experts today!
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Inveon helps you to stay one step
ahead of the competition.

Schedule a call with one of our e-commerce experts
todau.

Get in touch!
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A fulfilling digital commerce platform to deliver an
exceptional customer experience

Inveon inCommerce is the agile way to build, launch and expand your e-commerce business across

channels, marketplaces and partners.

incCcmmerce

Let's take your business to the next level!

Microservice Architecture Advanced OMS
Enjoy highly performed operations, ease of integrations Effectively manage your omnichannel operations and
and maximum speed through microservice architecture eliminate operational complexity with inCommerce's

strong order fulfillment algorithms

Omnichannel Promotion Management Real-time Tracking & Insights
: Take a deep-dive into the world of promotion and Master your data by tracking brand-specific consumer
» "'l discount management with an advanced promotion journeys and detailed data dashboards of the reporting
Ll : — management module module
wf J Headless Structure, Supreme Flexibility Mobile-first Operational Management
Through inCommerce’s headless structure, easily customize Utilize a comprehensive range of tools to excellently
your platform and provide a seamless experience to your control your operations wherever you are with
% C 2 customers inCommerce's fully responsive and mobile-compatible
% Columbia

admin panel
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e Keep the pulse on your store with inCommerce’s real-time data stream
e Uncover growth opportunities using behavioral segments
e Take the guesswork out of growth with our proprietary next-best-action

methodology

After 12 months of working with Inveon, our clients achieved: Highlights from our clients

e Offering products in 90 countries under a single platform and
increasing global revenue by 400%.
83% 42% 46% e 5x increase in the number of visitors during the Singles Day Campaign.
(Gold Stevie Winner for Online Marketing Campaign of the Year)
e Omnichannel revenue reached 1.5 times higher than e-commerce site

revenue within 6 months.
An average increase An average increase An average increase
in revenue in traffic in conversion rates
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‘ About Inveon

Inveon provides enterprise
companies a unified & scalable
digital commerce platform that

enables sustainable growth.
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Our Offices

e Istanbul, Turkey e London, UK
e Genevaq, Switzerland < Dubai, UAE
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$1B 60+ /0M 15+

annual e-commerce volume global customers online shoppers countries

For more information, get in touch with us

info@inveon.com
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