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‘ The Ultimate Guide and Principles to E-Commerce Website Design

Have you ever wondered as a customer what affects your purchasing decision in online channels? Of course,
the first one that comes to mind is price and product but we all know that there is another factor that almost
has a similar weight in the decision process of the customer, that is the design of the e-commerce website.

Because even if you sell the most preferred product at the most affordable price, if the consumer cannot
navigate your site easily and has encountered any difficulty during their journey, it means your brand has
lost them.

In today’s digitalized world, the e-commerce industry is growing exponentially.

According to Statista, in 2020, retail e-commerce sales worldwide

amounted to 4.28 trillion US dollars and e-retail revenues are
projected to grow to 5.4 trillion US dollars in 2022.
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Within this booming business, e-commerce websites are becoming more and more common, and with the
increasing competition in the industry, e-commerce website design has skyrocketed in popularity over the
past decade.

Being able to differentiate from the
competition depends on providing a seamless

experience. So, what makes a good e-

commerce website? What should you pay

attention to while designing to offer this

seamlessness? To answer these questions, let's

first look at some key elements of web design
and discover e-commerce website design tips
together.
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wWhat is User Experience (UX)?

The user experience (UX) is the totality of a
person’s interactions with your company from
initial awareness, interaction, and transaction right
through to the end of their lifecycle. Whether
you’re designing for websites, mobile apps, or
anything in between; the end goal is to deliver an
exceptional wuser experience that aligns with

business goals.

Almost 90% of online consumers say that they
wouldn’t prefer to visit a website again after
having an unsatisfactory user experience. This rate
shows how careful you should be about the user
experience.

Different business goals require different types of
user experiences thus require different UX website
design principles, but ultimately they need to be
cohesive across all channels in order to offer a
consistent brand experience.
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What is User Interface (Ul)?

User interface (Ul) refers to the broad characteristics of
a web page, an application, or a system that are
perceived by users.

Texts, buttons, colors, images everything a user interacts
with are included in Ul. Good Ul design increases the
likelihood that users will successfully attain their goals,
and also creates a strong positive impression of the
brand.

Ul is one of the most important aspects of designing a
website. It’s what attracts customers and affects their
decisions to buy or move on. Poorly designed Ul will
leave your visitors dissatisfied, while good Ul will keep
them coming back for more.
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Ul vs UX, What's The Difference?

wWhat’s the difference between Ul and UX? The terms Ul and UX are often used interchangeably, but they refer to

two very different facets of your website.
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What you see is not always what you get. UX and Ul designs together form a perfected whole, prevent that
disappointment and provide the experience your customers want.
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Importance of Home Page Design for E-Commerce

The home page is your first exam, where you establish
the first contact with the online shopper and will make
them decide whether they continue their journey. A retail
homepage may include a menu, search bar, category list,
recent campaign information, and many more different
elements.

Here, you should make sure that all the necessary
elements are included and easily accessible for the
consumer to continue their journey. Make sure that you
use the power of catchy areas such as banners and offer
bars correctly. You can lower the bounce rate with an
engaging, trustworthy, and encouraging design.
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An e-commerce website can get effective results by
welcoming users with a user-friendly homepage.
Take one of our customer’s cases as an example;
the Inveon UI&UX team followed consumer
behaviors and industry trends for a child clothing
brand and found some areas to be improved.

- % B // In just one month, with the interventions they made
2 ) ?g by changing the position of the product widgets on
y 0 Q g//: the homepage and increasing the number of
A = products displayed in specified areas, the

\

conversion rate increased by 20% from the
"products you may like" section, and 4 times more
revenue was obtained from this area.
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How to Design Product Search Pages?

In a web store with thousands of products, the easiest way to find the product you are looking for is to run

a search function. It is quite obvious that a consumer who cannot reach satisfactory results as a result of

the search will abandon the page.
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Availability of the search function is one of the
simplest but most important points. Hubspot
research reveals that 76% of consumers consider
the most crucial factor in a website's design as

"the website makes it easy for me to find what |
want.”

Considering the possibility of the user making a
search by product name, category name, or any
related information, you should configure your
search functions accordingly to make sure they
can reach the desired outcome through various
attempts. In this way, you will not lose your

customer in cases where there are typos or
products can be searched in different ways.
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Also providing a proactive search experience with auto-complete options and smart suggestions increases
customer satisfaction. At the same time, by saving time, you also improve the consumer’s experience and
bring them one step closer to purchasing. Being able to offer alternatives instead of showing a simple

“product not found” alert is an important way to persuade the consumer to stay on your website.

]Ill

My

In addition to fulfilling these basic functions we have mentioned, there are of course many other
improvements you can make, from generating personalized search results to offering smart suggestions
or running advanced recommendation engine mechanisms, you can increase your conversion rate with

diverse solutions specific to your brand.
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How to Design Product Pages?

Through the journey of a consumer, now is the time for them to visit a product page. On

|
|
[

the e-commerce product page, it is essential to provide basic information such as
— product price and product images, while at the same time all relevant product details

should be accessible. The most important rule with product page design is to be mindful
o of the risk of overwhelming the customer with too much information.

A fine balance needs to be struck of creating an easy-to-browse and well-coordinated product page while
showing only the right amount of information.

Depending on the product type, the use of good-quality images or videos is an important factor affecting
the consumer's behavior towards purchasing. You can reduce distraction by presenting images that can
scale correctly according to the device and images that are large enough to understand the details. A
successful product page should be designed to answer every question through images, detailed
explanations, and useful additional information.
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Additively, displaying complementary or related products on product pages and offering personalized
recommendations create an important opportunity for cross-selling.

what you will present in the act of adding a product to the cart is also as important as the information you
provide on the product page. Different setups, such as showing variations of the same product, providing
unit price information, giving the option to add to favorites, and using social proof for persuasion will
determine whether the purchasing behavior will be completed or not.

How to Design Checkout Pages?

You’re almost there, but the keyword here is ‘almost’. You managed a customer to add the product to their
cart, but will you be able to make them complete their purchase? Baymard Institute research suggests that
through an optimized checkout page design, you can increase the conversion rate by 35%.
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In this step, where the user makes the final decision, a
website should present an easy, understandable,
fast, and responsive design and be able to ensure
the completion of the process without the consumer
changing their mind.

At the payment step, users want to be sure that
exactly for what, how much, and in what way they will
pay. Therefore, it will be to your benefit to show an
order summary and visualize the functions on the
checkout page. Moreover, allowing the user to easily
make last-minute changes, such as changing the
amount, removing a product from the basket, or

adding one more can help them to continue the
process.
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15

It would be beneficial to offer different payment
options in order to meet as many consumer needs
as possible. You can reduce the pressure on the
consumer by keeping registration-optional to
complete the checkout step. However, encouraging
is also

registration and making it attractive

something that needs to be addressed.

If checkout processes consist of more than
one step, providing an indication of which
step has been taken will eliminate confusion
and disturbance.

In addition, it is also very important to offer
help without distracting the customer or
without causing the consumer to leave the
page like making the live support options
easily accessible so that the answers to the

questions that may come to mind during the

checkout can be easily found without a hitch
in the purchasing process.
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Summary of E-commerce Design Tips

A seamless experience is essential for a consumer who
shops online. Great e-commerce website design requires
multidimensional thinking and building an advanced
structure. Besides, it takes a lot of effort to create
brand-specific designs that appeal to your target
consumer group and requires significant expertise.

The items we mentioned above are just the tip of the
iceberg. The effects of new icons to be added to the cart
step, a few items to be reorganized on your homepage,
and editing descriptions on product pages only can be
revealed with a detailed examination specific to your
brand. Then actionable insights can be provided through

the comprehensive work of an expert team.
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Our Ul & UX Design Team was established for
this very reason.

To analyze what your website needs to
increase the conversion rate among users who
come to your site, create loyal customers, and
ensure that every consumer who uses your
website gets the best experience, simply get in

touch with Inveon experts today.

Our dedicated experts are here for detecting pain points of your customers’ journey, and

optimizing the interface and experience tailored to your target audience.
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Inveon helps you to stay one step
ahead of the competition.

Schedule a call with one of our e-commerce experts
todau.

Get in touch!
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A revolutionary digital commerce platform for
those who always want more

Inveon inCommerce is the agile way to build, launch and expand your e-commerce business across

channels, marketplaces and partners.

inCcmmerce
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Let's take your business to the next level!

Microservice Architecture

Enjoy highly performed operations, ease of integrations
and maximum speed through microservice architecture

Omnichannel Promotion Management

Take a deep-dive into the world of promotion and
discount management with an advanced promotion
management module

Headless Structure, Supreme Flexibility

Through inCommerce’s headless structure, easily customize
your platform and provide a seamless experience to your
customers

Advanced OMS

Effectively manage your omnichannel operations and
eliminate operational complexity with inCommerce's
strong order fulfillment algorithms

Real-time Tracking & Insights

Master your data by tracking brand-specific consumer
journeys and detailed data dashboards of the reporting
module

Mobile-first Operational Management

Utilize a comprehensive range of tools to excellently
control your operations wherever you are with
inCommerce's fully responsive and mobile-compatible

admin panel .
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e Keep the pulse on your store with inCommerce’s real-time data stream
e Uncover growth opportunities using behavioral segments
e Take the guesswork out of growth with our proprietary next-best-action

methodology

After 12 months of working with Inveon, our clients achieved: Highlights from our clients

‘ 83% . 42% ’ 46% .

An average increase An average increase An average increase
in revenue in traffic in conversion rates

e Offering products in 90 countries under a single platform and
increasing global revenue by 400%.

e 5x increase in the number of visitors during the Singles Day Campaign.
(Gold Stevie Winner for Online Marketing Campaign of the Year)

e Omnichannel revenue reached 1.5 times higher than e-commerce site

revenue within 6 months.
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‘ About Inveon

Inveon provides enterprise
companies with a unified &
scalable digital commerce
platform that enables
sustainable growth.
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If you don’t know what type of Lea laste you want, don't worry.

Our Offices

e Istanbul, Turkey e London, UK
e Genevaq, Switzerland < Dubai, UAE
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$1B 60+ /0M 15+

annual e-commerce volume global customers online shoppers countries

For more information, get in touch with us

info@inveon.com
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